social media for awareness raising and promotion of our work?
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MEDIA TRAINING
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Purpose of online campaigning
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Background
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# Feministvision
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DRESSCODE

SHOW YOUR SUPPORT,
DRESS IN THESE COLOURS
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MONDAY, JULY 10
Respect, protect & fulfill the human
rights of women and girls

TUESDAY, JULY 11
Protect & engage environmental
women's human rights defenders

WEDNESDAY, JULY 12
Address the underlying structures
that foster inequalities

THURSDAY, JULY 13
Reform and repeal discriminatory
laws and policies

FRIDAY, JULY 14
Create & strengthen gender-
responsive public services

MONDAY, JULY 17
Recognize the links between the
environment, women's rights &
gender equality

TUESDAY, JULY 18

Recognize the links between
gender equality, policy coherence &
financing for development

'WEDNESDAY, JULY 19
Recognize women & girls'
autonomy & decision-making as
critical to sustainable development
and gender equality
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Women's
Maor Grou

Fight like a girl (v):

meaning using your influence

and power to make the world a
better place.
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Women’s

Maor Group

#Feministvision

WOMEN'S
HUMAN

RIGHTS
DEFENDERS

#WHRDsresist

-
Waomen"
Major Group

#HLPF2017

WOMEN'S HUMAN RIGHTS DEFENDERS
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If we are to eradicate poverly then we must ensure &
protect the r\gms of those workmg on the fromllnc ‘
#
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#HLPF2017
WE WANT
A MINISTERIAL DECLARATION,
WITH STRONG COMMITMENT TO:

@)  GENDER EQUALITY
@)  WOMEN'S HUMAN RIGHTS

Q MEANS OF IMPLEMENTATION
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Follow-up
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Know your audience

Facebook
Twitter
Instagram
Youtube
LinkedIn
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Write a good story
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Exercise

YW ewomen2030

&' women2030

© <vwomen2030 women2030.org



Media Training Toolkit &

» Activist photography

- Mainstream media

-+ Social media ™
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